TRUSTILE

A MARVIN @ BRAND

CORPORATE BRAND GUIDELINES




Introduction

The TruStile brand reflects who we are
and sets the tone for how our audience
views us. As our brand has evolved,

so has our visual identity.

This resource provides you with an

overview of the essential elements of our

new identity. It includes instructions on how to
apply these elements consistently across
various materials, helping us

bring our brand to life in a unified and
effective way.
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Logo

Our new logo is composed of two elements: the
TruStile word mark and
the Marvin brand endorsement.

We've joined them into a single component to
reinforce our unity. The logo should

be treated as one unit and should never

be altered.

The word mark is crafted from a customized
typeface and must not be recreated using other
typefaces. Similarly, the Marvin brand
endorsement should not be modified in any way.

SECTION 1/IDENTITY BRAND IDENTITY GUIDELINES

TRUSTILE —

A MARVIN @ BRAND

MARVIN BRAND ENDORSEMENT



Logo Clear Space

It is critical to maintain an area of clear space around
the logo, this ensures its visual integrity while helping it

command attention. No other design element or

typography may fall within this area. The clear space VX VX V2X = CLEAR SPACE

also describes the minimum distance between the

logo and the edge of the page or screen. R ' ' f | | | s
X X =HEIGHT OF
— THE MARK

The minimum clear space is equal to one half the @
height of the logo (the word mark and the Marvin A MARVIN @BRAND |

brand endorsement). VX %X

225 inches is the minimum required amount
of clear space when the logo is used at 100% actual ACTUAL SIZE

X 45 INCHES TALL /1.625 INCHES WIDE
Slze.
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Logo Size

The logo was created to be used at 100%
scale. This size was determined to be optimal
for most printed collateral.

TRUSTILE

. A MARVIN @ BRAND
All hand-held collateral larger than a business card and e

up to tabloid size should use logo | |

art placed at 100%, and should not be scaled any larger

or smaller. SHOWN AT ACTUAL SIZE: 1.625 INCHES WIDE (100%)
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Logo Size: Small Scale

Some smaller applications are intended to be viewed
at close range. Scaling the logo to 75% is suitable for 2i2a Py el S

Vice President of Commercial Sales
TRUSTILE

A MARVIN @ BRAND

these instances.

steve.farley@trustile.com
I | D 720.322.8341
M 720.822.1663

1780 E. 66th Avenue S 8 2
SHOWN AT MINIMUM SIZE: 1.2187 INCHES WIDE (75%) Denver, CO 80229 TRUSTI LE

trustile.com A MARVIN @ BRAND
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Logo Size: Special

For larger-scale applications intended to be viewed at
great distances, please consult the TruStile Marketing
Graphic Design Services

team for size guidance.
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LARGE LOGO EXAMPLE
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Logo Color

LIGHT BACKGROUNDS DARK BACKGROUNDS

The TruStile logo appears in 100% black
and 100% white.

Never alter any elements of the mark

or use any color other than 100% black T R L_J ST | I_ E(
or 100% white.

A MARVIN @ BRAND A MARVIN @ BRAND

®

TRUSTILE

100% black logo is to be used on
lighter backgrounds. 100% white logo is
only to be used on dark backgrounds.
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Incorrect Identity Usage

To maintain brand clarity and consistency,
do not alter the logo, or use it in any way that violates
these guidelines.

Shown on the right are some instances that

are not approved for use. Please contact the TruStile
Marketing Graphic Design Services team with any
questions.
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DON’'T ALTER COLOR

TRUSTILE

A MARVIN @ BRAND

DON'T CHANGE SIZE RELATIONSHIP OF ELEMENTS

DON'T ALTER ELEMENT PLACEMENT

DON'T ADD EFFECTS

TRU.

DON'T CHANGE COLORS

TRUSTILE

A MARVIN @ BRAND

DON'T PLACE ON POO







Fonts

As with our logo, consistent use of our

typefaces reinforces TruStile's brand identity.

Our corporate font is Myriad® Pro, a versatile
and elegant sans serif typeface that is
included with the Adobe® Creative Cloud

family of graphic design software.
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Myriad Pro

Myriad Pro is the primary typeface for document titles, headlines, introductions, shorter body copy,

informational and technical copy, subheads, captions, text in tables, and footnotes. Myriad Pro's tall

x-height allows its use at smaller sizes— 8 point minimum for captions, 6 point for footnotes.
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Color Palette: Primary

Our primary palette consists of black, white

TRUSTILE BLUE

and TruStile Blue. It is the color foundation
PANTONE 2945

C100 Mé64 YO Ki6
RO G76 B151
HEX #004C97

of all our brand communications.

The TruStile Blue denotes the primary color

for the brand. It will carry the most brand recognition,
however, the full palette is meant

to be embraced by all.
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WHITE

CO MO YO Ko
R255 G255 B255
HEX #FFFFFF

BLACK

PANTONE BLACK C
C0 MO YO K100
RO GO BO

HEX #000000




Color Palette: Neutrals

We have established a few grays to help
. LIGHT GRAY
accent our brand expression. These colors can be used
C0 MO YO K5

in backgrounds, graphic elements TED EE BER
or typography_ HEX #EEEEEE
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MEDIUM GRAY

PANTONE COOL GRAY 8 C
C0O MO YO Keé0

R128 G130 B133

HEX #808284

DARK GRAY

PANTONE COOL GRAY 11 C
C0O MO YO K85

R77 G77 B79

HEX #4C4C4E
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Collateral

BROCHURE

TFEEI‘E.TI_I E CATALOG TITLE HERE
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Smaller-scale Logo Applications

BUSINESS CARDS

Steve Farley, CSI, CDT
Vice President of Commercial Sales

steve.farley@trustile.com
D 720.322.8341
M 720.822.1663

1780 E. 66th Avenue

TRUSTILE TRUSTILE

trustile.com A MARVIN @ BRAND

A MARVIN @ BRAND

MERCHANDISE

TRUSTILE

SOME SMALLER MERCHANDISE APPLICATIONS ARE INTENDED TO BE VIEWED AT CLOSE RANGE.
DROPPING THE BRAND ENDORSEMENT IS SUITABLE FOR THESE INSTANCES.
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Contact

For any questions or comments regarding these
guidelines, or if you're looking for something that
isn't covered within, please contact us at info@
trustile.com.
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